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Abstact. Since the middle of the 20th century, the term “discourse” has firmly entered the 
research paradigm of linguistics. Appeal to discourse as an object of research contributes, according 
to T.A. Shiryaeva, the development of a methodological base for scientific cross-cultural analysis of 
various areas of communication, both in isolated forms and heterogeneous, between which 
communicative boundaries are erased. Today, there are several schools and approaches to interpreting 
this phenomenon from the perspective of linguophilosophy, sociolinguistics, pragmalinguistics, 
linguocognitology, etc. This article research and discusses the term and phenomena mentioned above. 
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The plurality of research paradigms in relation to discourse makes it possible to expand the 
horizons of understanding the nature of discourse. The anthropological approach in the study of 
communication contributed to the shift of the discursive paradigm towards the sociolinguistic 
approach, where the social role of the participants and the situational context in the formation of the 
communicative act and discourse as a whole are obvious. Following V.I. Karasik, we understand 
discourse as “communication through text” and refer to the sociolinguistic classification of discourse, 
within which personality-oriented and status-oriented discourse are distinguished, each of which, in 
turn, is divided into several subtypes (in the first case - everyday and existential, in the second - 
institutional and non-institutional) (Karasik, 2007, pp. 78-86). 

Status-oriented discourse is an institutional communication of representatives of social groups or 
institutions among themselves, as well as with their clients, carried out within the framework of the 
established institutions of society, the number of which is directly determined by its needs. The 
second type (personal discourse) has two varieties: everyday (everyday) discourse, which describes 
the communication of communicants who know each other well and use an abbreviated code to 
transmit information; and existential discourse used to comprehend ontological problems through 
language (Karasik, 1998, pp. 190-191). 
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Consideration of the socio-communicative specifics of the professional discourse of translators 
predetermined the rethinking of some existing types of professional institutional communication. At 
the first superficial glance at the institutionality of professional communication, several preliminary 
related concepts and terminological variability in the name of professional communication were 
revealed: business discourse, business discourse, workplace discourse, professional discourse, which 
led to a more detailed immersion in the essence of this issue. Let us turn to the consideration of these 
types of discourse in order to identify the differential features of professional discourse. 

In the study by T.A. Shiryaeva "business discourse" has an institutional nature and is based on 
business relations of various kinds that arise between communicants: "Institutional business discourse 
is a purposeful status-role speech activity of people whose common feature is business relations 
(including the production of goods, financing of this production, provision of money loans, trade, 
insurance, commerce, sale of products and various services, such as accounting, distribution and 
repair of goods, purchase, sale of goods or services, preliminary negotiations on these types of 
business relations) ’(Shiryaeva, 2008, p. 12 -thirteen). At the same time, the concept of "business 
discourse" includes the concept of organizational communication, which characterizes the 
communication of communicants within the same organization, communication between 
organizations and communication between organizations and individuals. The concept of business 
discourse serves the social institution "business", the main purpose of which is to make a profit in the 
process of professional activity (Shiryaeva, URL). Taking the characteristics of the addressee and the 
addresser, the goals and objectives of communication, the context, intentions and strategies of 
language interaction as the basis for classification, the author identifies three independent areas of 
communication: 

- professional institutional business discourse (directly the process of carrying out professional 
activities); 

- academic institutional business discourse (accumulation and use of knowledge, training of 
specialists); 

- public institutional business discourse (dissemination of information in the business community 
about the activities of the organization, attraction of new partners, exchange of experience) 
(Shiryaeva, 2008, p. 14). Within the framework of our study, the characteristics of each of the three 
listed areas of business discourse can be applied to the professional discourse of translators. 

The definition of business discourse, including both institutional and professional aspects, is 
presented in the work of A.O. Stebletsova: “Business discourse, in our opinion, is a communicative 
interaction on issues related to the organization and structure of communication, ensuring effective 
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and efficient communication to solve professional problems, maintaining the internal status and 
functional structure of a social institution” (Stebletsova, 2015, p. 33). Business discourse is a 
universal meta-professional tool that promotes the organization of communicative interaction 
between people on work issues in any subject area. 

Business discourse is distinguished by intentionality, regulativeness and effectiveness. 
Consequently, business discourse, regardless of the subject area, is used to solve professional 
problems and is intended to maintain the structure of a social institution. 

The term "business discourse" is used as a conceptual tool to distinguish between official 
business and colloquial communication styles. In this regard, a new definition is introduced: it is a 
business discourse interpreted as an open set of texts united by a common business theme (in the 
narrow sense), as well as a verbalization of business communication (in the broad sense) 
(Danyushina, 2010, p. 48). One of the subspecies of business discourse is singled out, namely 
business professional, which describes the communication of representatives of the business 
community in the process of carrying out their professional activities. 

Thus, business discourse is a generic concept in relation to professional discourse, workplace 
discourse and business discourse. At the same time, the generic concept necessarily has an 
institutional, status-oriented character, ensuring the maintenance of the structure of a social 


institution. 


References: 
l. Zokirova Nargiza Savriyevna. (2021). Interpretation of Concepts of Human Dignity by 
Heroes in Utkir Khoshimov’s Works. Middle European Scientific Bulletin, 11. 
https://doi.org/10.47494/mesb.2021.11.468 


2. Zokirova, N. (2022). TEOPMA TPAHCJIATOJIOTMU: OT MEPEBOJYECKOIt 
TPAJMUMH K TPAHCJIATOJIOIMU. WEHTP HAYYHBIX TIVBJIAKAYUE (buxdu.Uz), 6(2). 


H3BJICYeHO OT http://journal.buxdu.uz/index.php/journals_buxdu/article/view/48 14. 


3. Zokirova, N. (2021). Badiiy she’riy tarjimada g'ayrilisoniy jihatlarni saqlashda ekvivalentlik 
va adekvatlik tamoyillari: Tarjimada eqvivalentlik va adekvatlik. JEHTP HAYYHBIX 
TIYBJIAKAQAĞ (buxdu. Uz), 6(6). Vispneueno OT 
http://journal.buxdu.uz/index.php/journals_buxdu/article/view/3496 

4. Zokirova Nargiza Savrievna. (2022). The Concept of Discourse as A Cognitive Phenomenon 
of Translation. Eurasian Research Bulletin, 7, 207-211. Retrieved from 


https://geniusjournals.org/index.php/erb/article/view/1301 
ISSN 2792-1883 (online), Published in Vol: 2 No: 5 for the month of May-2022 
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons 
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/ 


9 
a) 


Pindus Journal Of Culture, Literature, and ELT 
ISSN: 2792 — 1883 Vol 2 No. 5 


https://literature.academicjournal.io 


5. Qosimova, N. (2022). 3AMOHABMM JIMHTBUCTHKA HYKTAM HA3APHJIAH 
HAPAJIMIMAJIAP MOXMATH BA YJIAPHHHI KÝYHII CABABJIAPH. HEHTP HAYUHbIX 
TYBJIMKAUMM (buxdu.Uz), 8(8). H3BJICYEHO OT 
https://journal.buxdu.uz/index.php/journals_buxdu/article/view/5808 

6. | Khaydarova, L. (2022). MAIN APPROACHES TO COMMUNICATIVE LANGUAGE 
TEACHING. MODELS AND METHODS FOR INCREASING THE EFFICIENCY OF 
INNOVATIVE RESEARCH, 11(1), 257-261. 

7. Ilhomovna, M. M. (2020). JOHN STEINBEK’s “THE WINTER OF OUR DISCONTENT”: 
INTERPRETATION OF THE CHARACTER AND THE IMAGE OF THE WRITER. European 
Scholar Journal, 1(4), 18-20. 

8. | Bakhtiyorovna, I. F. . (2021). Translation of linguocultural peculiarities in hafiza 
kochkarova’s translations. Middle European Scientific Bulletin, 12, 247-249. 

9. Haydarova Nodirabegim Ahtamjon qizi. (2022). Interdiscursivity and Intertextuality: Relation 
of Concepts. Eurasian Research Bulletin, 7, 180-184. Retrieved from 
https://geniusjournals.org/index.php/erb/article/view/1295 

10. Imamkulova, S., 2021. The Intensity of Word Meanings. EUROPEAN JOURNAL OF 
INNOVATION IN NONFORMAL EDUCATION, 1(2), pp.227-229. 

11. Anvarovna, F. A. (2022, April). PECULIARITIES TRANSLATION OF CONCEPTUAL 
METAPHORS USED IN SELF-HELP DISCOURSE. In E Conference Zone (pp. 58-60). 

12. Salixova, N. N. (2019). PECULIAR FEATURES OF TEACHING READING. Theoretical & 
Applied Science, (11), 705-708. 


13. Ruziyeva Nilufar Xafizovna, & Xolova Madina Boboqulovna. (2022). Politeness In Literary 
Works: An Overview. Eurasian Research Bulletin, 7, 200—206. 

14. Olimova Dilfuza Zokirovna. (2022). The specifics of translation actions in simultaneous 
interpreting. Middle European Scientific Bulletin, 22, 292-295. 

15. PaOnesa, M. (2021). PYHKUMOHAJIBHbIM ACHEKT S9B®EMM3MA B 
COBPEMEHHBIX AHI'JIMMCKUX CMM. HEHTP HAYUHBIX HYBJIMKALMM (buxdu.Uz), 
7(7). 

16. To’rayeva Fazilat Sharafiddinov. (2022). Analysis Of Modal Words and Particles in German 
and Uzbek Languages. Eurasian Journal of Humanities and Social Sciences, 3, 151—154. 

17. Narzullayeva, F. (2021). BbIPAXXEHHE CJIOBA «TOJIOBA» B AHI JIMMCKUX M 
Y3BEKCKHX ®PA3AX. HEHTP HAYYHÞDIX WYBJIUKALMM (buxdu.Uz), 3(3). 


ISSN 2792-1883 (online), Published in Vol: 2 No: 5 for the month of May-2022 
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons 
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/ 


210 


Pindus Journal Of Culture, Literature, and ELT 
ISSN: 2792 — 1883 Vol 2 No. 5 


https://literature.academicjournal.io 


18. Babaev Makhmud Tashpulatovich and Babaeva Vasila Tashpulatovna, “USE OF 
PROVERBS, SAYINGS AND EXPRESSIONS IN TEACHING GERMAN”, JEJRD_ - 
International Multidisciplinary Journal, vol. 6, no. TITFL, pp. 52-56, Apr. 2021. 

19. Ramazonovna T. S. On binary structured speech products in french //Asian Journal of 
Multidimensional Research. — 2021. — T. 10. — Ne. 10. — C. 381-386. 

20. Mehmonova, Y. C. (2022). LEXICO-GRAMMATICAL RESOURCES OF FUNCTIONAL 
EQUIVALENCE IN THE TRANSLATION OF TEXTS FROM ENGLISH INTO 
UZBEK. Eurasian Journal of Academic Research, 2(2), 349-353. 

21. Fattohovich, D. F., & Ilhomovna, R. S. (2022). Innovative technologies as a means of 
teaching foreign languages. Integration of Pragmalinguistics, Functional Translation Studies and 
Language Teaching Processes, 237-240. 

22. Otabekovna, S. M., & Ibragimovna, G. M. (2022). Expression of ethnic and cultural identity 
in english and uzbek proverbs. ACADEMICIA: An International Multidisciplinary Research 
Journal, 12(1), 171-175. 

23. Abdikarimovich, B. O. (2021). The views of Jalaliddin Rumi. Middle European Scientific 
Bulletin, 12, 319-322. 

24. Sobirovich, S. R. (2021). Ethymological Doublets Between French Verbs And Their 
Use. Middle European Scientific Bulletin, 13. 


ISSN 2792-1883 (online), Published in Vol: 2 No: 5 for the month of May-2022 
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons 
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/ 


211 
[=a 


